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Introduction:

The Sports & Fitness Industry Association (SFIA) surveyed
its membership to understand the effects the COVID-19
pandemic is having on the sports and fitness industry. The
following insights contained in the report are intended to
provide a snapshot of key business questions. We hope that
this report assists industry stakeholders in decision making
and provides new insights for them to consider.

This is the third edition of SFIA’s COVID-19 Industry Impact
survey series. We are committed to continuing to gather
insights to help our industry get through this period of
uncertainty.
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Key Findings:

The industry’s rebound from the effects of COVID-19 is going to
take time. 72% of companies believe that they will not return to
some semblance of pre-COVID-19 projections until 2021 or later, a
12 percentage point increase from our May edition’s data.

« Month-to-month sales data shows improvement. 28% of
respondents in June reported an increase of June 2020 sales when
compared to June 2019, doubling May 2020 to May 2019
comparisons. Additionally, 68% of companies saw greater sales in
June 2020 than in May 2020.

« The pandemic is changing the face of the sports and fitness
industry. 59% predict the consolidation of companies to be the top
emerging market trend after the pandemic. 72% of respondents
expect Individual Sports and 66% anticipate Outdoor Sports to be
the two top product categories to return to health post-COVID-19,
reflecting consumers preference toward socially distanced activities.

« Respondents anticipate that the return of youth sports will be
postponed. 37% of respondents expect youth sports to return in
2021 or later, a 22 percentage point increase from May report
predictions.

 In regard to the re-opening of gyms, health clubs and boutique
fitness centers, the importance of vaccine availability increased
dramatically. 71% of respondents viewed it as a necessary
precaution to be implemented before re-opening gyms, health clubs
and boutique fitness centers, a 55 percentage point increase from
the May Survey.



- COVID-19 Industry
_ o SKFIA Survey Results

How do your June 2020 overall sales
compare to June 2019?

® April ®May = June

I 10%

Up 14%
28%
P 5%
Flat/Unchanged 1%
4%
D 14%
Down, 1-25% 22%
31%
I 16%
Down, 26%-50% 26%

Down 51-75% 26%

Down, Greater than 75% 11%

*This chart only presents responses from the “Sporting Goods Equipment
Manufacturers/Brands”, “Fitness Equipment Manufacturers/Brands”, "Retailer” and
“Sport & Fitness Technology Company” categories that reported sales data.

** The May and April data referenced in this chart is taken from the question “*How do
your April/May 2020 overall sales compare to April/May 2019?” in the April/May survey
results. 5
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How do your June 2020 sales
compare to May 20207

Up, Greater than 75% [ 140,
Up, 51-75% I 5%
Up, 26-50% I 199
Up, 1-25% [ 30%

Flat/Unchanged 14%
Down, 1-25% 10%
Down, 26%-50% 7%
Down 51-75% 1%
Down, Greater than 75% 1%

*This chart only presents responses from the “Sporting Goods Equipment
Manufacturers/Brands”, “Fitness Equipment Manufacturers/Brands”,
"Retailer” and “Sport & Fitness Technology Company” categories.
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How are you projecting your July 2020
sales compared to July 2019?

®m May ' June

Up, Greater than 75% _59/:/0

(o)
Up, 51-75% 9% .o

(o)
Up, 26-50% [ 4%

]
Up, 1-25% A

e 6%
Flat/Unchanged 12%

|

I
Down, 26%-50% 16%% 22%

]
Down 51-75% R A

Down, Greater than 75% ? 6%

*This chart only presents responses from the “Sporting Goods Equipment
Manufacturers/Brands”, “Fitness Equipment Manufacturers/Brands”,
"Retailer” and “Sport & Fitness Technology Company” categories that
reported sales data.

**The May data referenced in this chart is taken from the question "How are
you projecting your June 2020 sales compared to June 2019?” in the May
survey results. 7
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How are you projecting your fiscal year
2020 sales compared to 2019?

39%

349/
32% ?
27%
21%
o
10% 99/ 99/, 90/011 /o
N 06

o\® o\® o\® o\°®
& 2 oy A A2
X Y o\° Y >
Sl & 7 &

®"May June

*This chart only presents responses from the “Sporting Goods Equipment
Manufacturers/Brands”, “Fitness Equipment Manufacturers/Brands”,
“Retailer” and “Sport & Fitness Technology Company” categories that
reported sales data in May and June editions.

**The May data referenced in this chart is taken from the same question in

the May survey results. .
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Given the current business climate, when
do you anticipate that sales will resume
to some semblance of pre-COVID-19
projections?

® May ©June

Already returned to Pre-COVID-19
projections 7%

PN 18%

Sometime in Q3 50

P 17%

Sometime in Q4 15%

Q1 2021 _ 22%

19%

Q2 2021 or later N 38%

53%

0%

Never
1%

*This chart only presents responses from the “Sporting Goods Equipment
Manufacturers/Brands”, “Fitness Equipment Manufacturers/Brands”,
"Retailer” and “Sport & Fitness Technology Company” categories that
reported sales data.

**The May data referenced in this chart is taken from the same question in
the May survey results. 9
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How do your June 2020 e-commerce
sales compare to June 2019?

® May = June

[
Up, Greater than 75% 13% 19%

—
Up, 51-75% e

—
Up, 26-50% B o

e —
Up, 1-25% v

e
Flat/Unchanged b

I —
Down, 1-25% o e

I
Down, 26-50% 5o

Down, 51-75% _30/0 5%

Down, greater than 75% '3, 3%

7
We do not have e-commerce sales 9% 15%

*This chart only presents responses from the “Sporting Goods Equipment
Manufacturers/Brands”, “Fitness Equipment Manufacturers/Brands”,
"Retailer” and “Sport & Fitness Technology Company” categories.

**The May data referenced in this chart is taken from the question "How do
your May 2020 e-commerce sales compare to May 2019?” in the May survey
results.

10
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How do your June 2020 e-commerce
sales compare to May 20207

Up, Greater than 75% _ 12%
Up, 51-75% [ 2%
Up, 26-50% I 159
Up, 1-25% [N 26%

Flat/Unchanged 26%
Down, 1-25% 15%
Down, 26%-50% 2%
Down 51-75% 3%

Down, Greater than 75% 0%

*This chart only presents responses from the “Sporting Goods Equipment
Manufacturers/Brands”, “Fitness Equipment Manufacturers/Brands”,
“Retailer” and “Sport & Fitness Technology Company” categories that
reported e-commerce sales.
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How do your June 2020 brick and
mortar sales compare to June 20192

Up, Greater than 75% [ 6%
Up, 51-75% I 6%
Up, 26-50% [ 39,
Up, 1-25% N 10%
Flat/Unchanged 4%
Down, 1-25% 18%
Down, 26%-50% 15%
Down 51-75% 9%
Down, Greater than 75% 6%

Do not have brick and mortar sales 249%

*This chart only presents responses from the “Sporting Goods Equipment
Manufacturers/Brands”, “Fitness Equipment Manufacturers/Brands”,

"Retailer” and “Sport & Fitness Technology Company” categories. 1 -
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When is your company planning to bring
back most of their current employees (at
least 75%) to the "physical” office?

At least 75% of employees are

y . 27%
currently in the office

July-August 8%

September-October 19%

November-December

12%

In 2021 or later

25%

Company has decided to transition

to work remotely full-time 10%

14
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What would be the emerging market
trends after the pandemic? (Check all
that apply)

Price points centric _ 31%
Performance products _ 30%
Consolidation (of companies) _ 590/
Deep discounting and promotion _ 399%
Environmentally friendly products _ 25%
Return to athleisure _ 28%
Other - 10%

I
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What product categories will return
to health after the pandemic? (Check
all that apply)

Team Sports 46%

Fitness Sports 62%

Outdoor Sports 66%

72%0

Individual Sports

Water Sports 29%

Winter Sports 24%

Racquet Sports 31%

16
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Thinking about your business 6 months from now,
in what ways do you think it will be
impacted/challenged by COVID-19? (Check all

that apply)

Cancelled orders, sales and pricing
challenges

Cash flow
International trade issues

Inventory issues

Pivoted production to produce masks or
other PPE

Retail: closed stores, bankruptcies,
transition solely e-commerce, etc.

Staffing: Layoffs, furloughs, and/or
reduced salaries/hours

Supply Chain
Utilized online/digital marketing tools

Other

L
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Are you experiencing any delays at your
distribution or fulfillment centers?

®m April "May " June

129%

Yes, significant delays 5%

6%

Yes, moderate delays 40%

47°%0

Not experiencing any delays 55%

469%

*This chart only presents responses from the “Sporting Goods Equipment
Manufacturers/Brands”, “Fitness Equipment Manufacturers/Brands”, "Retailer” and “Sport &
Fitness Technology Company” categories that reported having a fulfilment center in both the
April, May, and June editions of this survey.

**The May and April data referenced in this chart is taken from the same question in the
April/May survey results. 18



- COVID-19 Industry
_ o SKFIA Survey Results

When do you think organized youth
sports will first return to play?

m April ®"May = June

Already returned to play
July-August 29%

September-October 36%

W 2956

November-December 6%
11%

P 20%

In 2021 or later 15%
37%

*The May and April data referenced in this chart is taken from the same question in the
April/May survey results.

dige)
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How important are the following steps or
adaptations to the return of competitive
league play in youth sports? On a scale of
1 to 5, where 1 is "not important at all”
and 5 is "absolutely essential”.

Decrease in local COVID-19 cases _ 40% 10% 4.>4°/0

Vaccine available _ 32% 17% 6'. 49,
Response to possible second wave _ 40% 13% 6'. 4%

outbreak

Government or CDC approval _ 38% 14% 8°/. 5%
Widespread COVID-19 testing N3350 35% 17% 10% 40/,

Elementary and secondary schools _
B anifG 39% 16% 6% 8%

Temperature/symptom checks - 40% 22% 12%.’0

Widespread antibody testing - 30% 32% 10°-o

m 5: absolutely essential 4: very important
3: of average importance 2: somewhat of little importance

® 1: not important at all 20
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Comparing the importance of “Vaccine
Availability” on the return of competitive
league play in youth sports between May
and June reports.

® May ' June

41%
34%
32%
o
28% 279
17%
o
7% 6%
I 4%0 4%
5: absolutely 4: very 3: of average 2: somewhat 1: not
essential important importance of little important at

importance all
2li
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When do you think gyms, health
clubs and boutique fithess centers
will re-open?

® April ®May © June

Already opened
July-August 499%
September-October 19%

November-December 49/
23%

N 8%
In 2021 or later 2%
149%

*The May and April data referenced in this chart is taken from the same question in the
April/May survey results.

22
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What precautions or adaptations need to
be implemented before a re-opening of
gyms, health clubs and boutique fithess
studios? (Check all that apply)

® May " June

Masks Required 91%

Widespread hand sanitizer/anti- N 88%
bacterial wipes 87%

i i ]
Spacing out equipment 8202:0%

Vaccine available " 16% 71%

B
Temperature/symptom tests 6228,0

Decrease in local positive COVID-19 i 65%

cases 65%
]
Government or CDC approval 2

Limiting amount of people inside 7% 88%

Gloves required 19%

Other, please specify O :;‘0%"

* “"Masks Required” and “Gloves Required” were only asked in June survey edition.
23
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Methodology:

The June COVID-19 Industry Impact survey is the third in a series of
monthly surveys run by the Sports & Fitness Industry Association (SFIA).
SFIA has decided to institute these simple and quick monthly surveys to
get a general sentiment of several key questions regarding the COVID-19
situation and how this situation has impacted the sports and fitness
industry. This edition of the survey focused on the impact COVID-19 had in
June 2020.

This edition of the survey ran from July 13t through July 20th and had a
total of 122 respondents. All respondents participated anonymously, and
the data has been aggregated. Due to rounding, numbers may not add up
to 100%. All surveys are subject to some level of standard error that is -
the degree to which the results might differ from those obtained by a
complete census of every business in the sports and fitness industry.

Disclaimer:

While proper due care and diligence has been taken in the preparation of
this document, the Sports & Fitness Industry Association (SFIA) cannot
guarantee the accuracy of the information and does not accept any
liability for any loss or damage caused as a result of using information or
recommendations contained within this document.

Copyright:
©2020 Sports & Fitness Industry Association

No part of the report may be reproduced or transmitted in any form or by
any means, including photocopying, without the written permission of Sports
& Fitness Industry Association (SFIA), any application for which should be
addressed to Sports & Fitness Industry Association (SFIA). Written
permission must also be obtained before any part of the report is stored in a
retrieval system of any nature.

25
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Stay Connected

Click HERE for more COVID-19
related resources

Subscribe to SFIA weekly
newsletter

Follow us @TheSFIA on Twitter,
Instagram, and Facebook

For more information, contact Alex Kerman:
akerman@sfia.org | +1-301-495-6323

26
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